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Overseas Store Expansion Proposal
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CHICKARON has always aimed to establish long-term
partnerships with overseas collaborators. Drawing from
our experience, we can confidently convey that engaging
in the food and beverage industry requires a genuine
passion and commitment. We appreciate your response

to the following content.
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Overseas Agency-related Inquiries
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Current Occupation or Professional Field

FEMRARAZDVER BEZE£ USD 10,000

Estimate the amount of capital investment

Yes No
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Relevant Experience in the Food and Beverage Industry
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Experience in Brand Representation

10 20 30 More
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Projected Number of Store
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Annual Store Expansion Plan and Objectives
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Opening Month of the First Store
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Opening Location/Area of the First Store
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Projected Number of Store Openings in the First Year

F_EZEFhEEENREE KGR

Planned Locations for Stores 2-5 and timelines
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S MBI EME 4th Store : (MM/YY)
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The marketing plan and promotional strategy are as follows
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List three local marketing companies
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Competitor Brand Analysis and Discussion
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Brand Vision and Outlook
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Agent-related Issues and Discussion
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Thank you for taking the time to respond. I hope we have the opportunity

to become good partners in the future.



